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New York may be the ‘City that
Never Sleeps’ but when it comes
to the most exciting place in the
world, Las Vegas is truly on a par
with the Big Apple. The ‘Wedding
Capital of the World’ today is also
one of the world’s capitals in fine
dining and convention business.
The city’s 100th birthday seems as
good a time as any to explode two
widely-held myths about the oasis
in the Nevada desert that Chicago
mobster Benjamin ‘Bugsy’ Siegel
turned into Sin City in 1946. One is
that Vegas is first and foremost a
gambling town. The other is that it
has been somehow reinvented
into a vacation spot for the whole
family. By Howard Riell.

First: while gambling remains the bread
and butter for a lot of Vegas properties, it
is interesting to note thatin 2003 —for the
first time ever — casinos earned more of
their revenue from non-gaming outlets
like dining.

“It's been on a trajectory toward being a
fullservice resort destination, and that's
what it's all about,” says Erika Yowell, Se-
nior Manager, Media Relations for the Las
Vegas Convention and Visitors Authority.
“True, gaming revenues are hitting record
numbers. But there are also a lot more of
the various other kinds of attractions.”

As for The World's Most Exciting City
morphing into another Disneyland, notes
Yowell, " Las Vegas really markets itself as
a destination for adults — an adult's play-
ground, if you will. Certainly there has
been, over the past 10 or 15 years, a diver-
sification away from just casino gaming
into the more high-caliber, high-octane
world class entertainment, high end
restaurants and shopping. I don't know
that there was ever a concerted effort to be
family friendly. Certainly there are plenty
of things for people of all ages to do. But
no, that is not the target audience. The
target audience is adults 21 and over."
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